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1.

*e , qrft dq ,*t"h srE *frq I q-d6 16T{ d yo sy{
m-rqr sfuqrd d r lT,ft y{-{i b er-6 qqT-{ tl
Attgrrpt allthe/ive questions. Ore question from each
Unit is compulsory. All questions carry equal marks.

Qo1$-1
(ur{rT-r)

fuqlTq qfrEI TqT B ? {g-d rrem qq #{ 6} Hrr$n{g I

What is Marketing Research ? Explain its importance and
scope.

gPrin

(or)
cxTgft-o E*rcirq { A"rq {qqr r€fr. d q-sa at na-+q,
+Xfuq r

Discuss the importance of Marketing Inforrnation System
in Modem Business.
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volE-z
(uNrT-2)

z. vfrtr rfrrrfl r1 eqr uruu g ? Erl-d Btyq W s-qrru f,srgq I

\Mhat is meant by Research Design ? Explain its
objeetives and types"

qgFqT

(or)
qftB-dq-m rqr t ? W-d ugv, H-fint d -orflEc"r Hftd
qnf,rr siftN t

What is hypothesis ? Explain its main typ*s with
examples.

Vor{-e
(uNrT-3)

3. Ya ftqq'r d"req afi qqi (.mrce) ftr-q ailqrqt qd 6t qT
qa.fr A ? fttq{r derq I

What are those bases upon which Marketing Organization
Structure can be built ? f)iscuss.

sprqr.

(or)
fiqiilfud q{ wffiq,f fturM ffi 

'
FT) snm Yilq

(s) qrcqq Yilq

(q) q}$ai d)q

t3l
(uNrT-4)

4. oTft&wT vilEr eqr t ? {gd rro W Sflail qft BiaEr
qfrfuq 

I

What is Motivation Research ? Explain its importance and
limitations.

srelirt

(0r)

ftqvrq or-$Hqic ftt frftrc tr6*mt ffil qrh dftq I

llrhat are the special techniques of Marketing R"esearch ?

wT{-s
(uF{rT-.s)

s. rTqT rEsrE vils, .R y6 Ss ftfuq r

Write a note on 'New product Research,.

{or)
fr$qq {hT Q qqr eTrqrq B ? ftsTqq rfrq d frq ftffi
q'.hn rht qie-atRd oTIT&r$ t 7

What is meant by Advertising Research ? What types of
information are needed for advertising research ?

2\oo
@

:f

Write short notes on the following :

(a) Froduct Research

(b) Iviedia trlesearch

(c) Poster Research
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